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ABOUTUS

Overview information
about Lead Digital agency




WHAT WE
OFFER?

Online selling has been a
growing trend for many
businesses recently. We are
here to provide comprehensive
solutions to help you achieve
objectives at a reasonable cost.




WHAT SETUS APART?

ALL-IN-ONE SOLUTION COMPETITIVE PRICE

Comprehensive Market-leading
solution for businesses competitive price,
on digital platforms clear information for

each item

EXPERIENCED PERSONNEL

A team of veteran
experts in the field of
digital marketing
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OUR SERVICES

Lead Digital's solutions for
your business growth




CORE SERVICES
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WEBSITE

Create SEO-standard
landing pages and
websites, optimize user
experience, and be

responsive to all devices.

T
T

=

SEO

Specialist in overall SEO.
We do not use tricks so
your website can develop
sustainably and maintain
rankings even when
Google changes policies.

DIGITAL ADS

Achieve all business goals:
branding, lead generation,
product selling... with
digital advertising
campaigns.




WEBSITE SERVICES A

Website design Others:

e Corporate website design e Hosting & domain
e E-com website design e Website contents
e Landing page design

e Website redesign




SEO SERVICES i

Optimization Others:
e SEO overall e SEO contents
e SEO keywords
e SEO Google map
e SEO onpage




DIGITAL MKT SERVICES /1

Digital strategy Media buying
e Strategic planning e Facebook & Instagram
e Content planning e Google & Youtube
o TikTok
Others e Zdlo
e Fanpage management e LinkedIn
e GTM tracking e Local ad network

e Banner booking




OUR
CLIENTS

List of clients that Lead
Digital has served
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CASESTUDY

Some case studies of
Lead Digital for your
reference
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WEBSITE: BEES TRAVEL

TOTALLY
CUSTOMIZED

The website is fully
coded, and no existing
templates are used

TRAVEL BOOKING
SYSTEM

Book tours online with
many customizations
in price, quantity, and
travel dates

UL

LU

P
. Trekking kham pha vuén
Quéc gia Da Néng
Diéu khodn va diéu kién

1. Xc nhgn thanh toan

PAYMENT
INTERGRATED

Integrate online
payment gateway on
the website




WEBSITE: LAGINEW CITY /1111

« Quick loading speed

« Responsive with all devices
» Optimized for SEO

- Effective UX design
 Easy-to-use CMS
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SEO CASE:
DIENLANHVINCOOL.VN

Before: All keywords rank out of top 100

After: Short and hard keywords are on top
of search results

 Slra may giat: Top 2

« Stira may lanh: Top 2
 Di doi may lanh: Top 3

« Stra tu lanh: Top 3

« V& sinh may lanh: Top 6
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SEO CASE: Thuong hiéu — Wikipedia tiéng Viét

Thwong hiéu Ia tén goi, thudt ngi¥, thiét k&, hinh tirong hodc cac ddu hiéu khac gilp phan biét

mét t6 chirc hodc mét san pham véi ddi thl trong mat cda ngudi .

Vii Digital

https://vudigital.co > thuong-hieu-la_.. - Translate this page :
Thuong hiéu la gi? Cac dinh nghia vé thuwong hiéu can biét
Thwong hiéu |4 nhan thirc tich circ dén tir nguwrdi tiéu ding sau théi gian dd 1au cé co
héi tiép xdc va trdi nghiém v&i sén pham. Thwong hiéu 12 nhan thirc @én .

After: Various keywords are on top of Rating: 4.8 - 37 votes
search results

Before: All keywords rank out of top 100

* Thiét ké nhan dién thuong hiéu: Top 1
e Thuong hiéu: Top 2

* Thiét ké thuong hiéu: Top 4

* B6 nhan dién thuong hiéu: Top 5

* Dinh vi thuong hiéu: Top 5

* Thiét ké bao bi: Top 1

* Chién lugc cong ty: Top 2

e Tuvan thuong hiéu: Top 3 ' b ¥ o B - -




SEO CASE: Before: All keywords rank out of top 100

After: Various keywords are on top of
IELTS WITH DATIO sedarch results y p

* Khda hoc tesol/hoc tesol: Top 1
* Tesol la bang gi: Top 1

* Tesolla gi: Top 2

* Bang tesol: Top 2

* Chirng chitesol: Top 2

* Chirng chitesol hoc & dau: Top 1
* Hoc tesol d TPHCM: Top 1

* Hoc tesol & dau: Top 2

* Hoc bang tesol: Top 3

* Lé phithitesol: Top 1
* Thitesol: Top 2




SEO CASE:
GUONGLYNG.COM

Before: All keywords rank out of top 100

After: Short and hard keywords are on
top of search results

* Guong khung sat: Top 1

* Guong ban phan: Top 1

* Guong dén hat: Top 1

* Guong theo thiét ké: Top 2

* Guong sat theo thiét ké: Top 1

* Guong ty do theo thiét ké: Top 1
* Guong chir nhat: Top 2

* Guong quan ca phé: Top 2

* Guong tran vién: Top 2

* Guong makeup: Top 3
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;ﬁ\! COVID-19 pandemic has caused many business difficulties, as have dental clinics
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DIGITALSOLUTIONS

WEBSITE & FANPAGE
Create online brand
identity and tools for

reservation. Ensure
safety during Covid-19

DIGITAL ADS
Combine Facebook
and Google ads to

Mmaximize reach and
conversion

I

SEO OPTIMIZATION

Essential keywords
and business
location are on top
of Google search

LEAD GENERATION

Collect leads from
sources to call and
convert to sales. Analyze
data to optimize ads




The conversion rate increases two times versus before
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Cost per acquisition decreases by 50% versus before.
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KEY RESULTS

186% 209%

actual impression vs plan actual traffic vs plan

actual CPL vs plan




DIGITAL CASE
DIENLANHVINCOOL.VN

Along with the SEO strategy, we have implemented Google search
advertising for dienlanhvincool.vn to optimize conversion.

TRANG CHU GIGI THIEU SAN PHAM DICHVU ~ BANGGIA v KINH NGHIEM TUYEN DUNG LIEN HE Q

VINCOOL

Vincool lay su hai long cta khdch hang
lam kim chi nam cho moi hoat déng kinh
doanh ctia cong ty.

Pé ddp Ung nhu cu ngdly caing cao ctia khdch hang VinCool cung
cdp da dang cdc dich vu thi céng, l&p ddt, stra chita cdc thiét bi dién
lanh, dién gia dung nhu:

MAY LANH MAY GIAT TO LANH MAY

NUGC NONG




Acquired in 2 years of Via hotline call, Zalo
digital ad implementation message and lead form

10,566 conversions

With 14% conversion rate

and ROl = 160%
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D Lead Digital -
CONNECT WITH US =

Lead Digital Agency company limited

A: 215 Nguyen Gia Tri, Ward 25,
Binh Thanh District, Ho Chi Minh City

E: info@leadigital.vn
P: 093 2323 799
W: leadigital.vn
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